“BICHWUK”. Bunyck Ne 2 (40), 2019

81

YIK: 005: 658.51: 378.14

CAYX |.B., p.e.H.
M. XKutommp

Saukh I.
Jitomur, Ukraine

NPOBJEMM PO3BUTKY KPEATUBHOI'O MEHE/[)KMEHTY TA KPEATUBHOI

OCBITHU B CYHACHHUX YMOBAX

Anomayis. B cmammi 005rpyHMOBAHO AKMYAALHICMb 3ACMOCYS8AHHA NOHAMMA KPEAmueHO20
MEHEONCMEHMY 8 YMOBAX 3POCMAHHA DPOAI MA 3HAYEHHA ePEKMUBHO0 BUKOPUCHAHHA NOMEHUIALY
A100CbK020 Kanimanay. Memoio cmammi 0 00CAIONEHHA NPOOAEM POIGUMKY KPEAMUBHO20 MEHEONCMEHNTY
Ha 3acadax KpeamusHoi oceimu. 30iliCHEHO NO2AUOACHULI AHAAI3 HAYKOBUX ONHcepes, WO CMAHOBAAMb
RIOrpyHMaA OOCAIONCEHHA NPOOAEM KPEeAMUBHO0 MEHeONCMeHmy ma KpeamueHoi oceéimu. Kpim mozo, é
oaniti cmammi 30IUCHEHO Ccnpody 6UOIAUMU OCHOBHI B83AEMO38’AIKU KPEAMUBHO0 MEHEeOICMEeHmY ma
KPeamuHOoi MEHeONCMEHM-0CBIMIL, A MAKONC NOSHAUUMU KOAO HEBUPIUUEHUX NUMAHD.

Karouosi caosa: kpeamusricmp, A00CbKUIL ROMeHUian.

THE PROBLEMS OF CREATIVE MANAGEMENT DEVELOPMENT AND
CREATIVE EDUCATION IN MODERN WORLD

Abstract. The article argues that the problem of professional training of a new generation of managers
capable of creative, highly productive management activity is being actualized today. The problem of the
development of creative management on the basis of creative education is investigated. It is stated that
creative management is aimed at development and introduction of innovations in management activity in
matters of planning, organization, motivation, control, communications and technologies of decision-
making, in other words, organizational and managerial innovations. Based on the conducted research, the
author considers creative management as one of the functions of management activity. It involves, on the
one hand, the work of business executives in the direction of creating comfortable working conditions,
favourable moral and psychological climate in the team, development of a fair mate- rational and material
motivation, development and development of the corresponding corporate culture, on the other hand,
activation of employees' initiative and creative activity on generation, search, development in combination
evaluation their creative ideas and choosing to implement innovative development company that ultimately
leads to increased competitiveness, and contributes to maintaining a positive image of the company, the
growth of final results. The author concludes that the problem of the development of creative education is
at an early stage, and this particularly actualizes the sociocultural understanding of the origins of
creativity in the educational process. Creative education brings the education of the manager to the level of
knowledge management, transforming them into a complex of significant, positive characteristics of
professional formation and becoming a manager, creates the conditions for the manifestation of creativity
of the individual and becomes an immediate source of creative management innovations.

Key words: creativity, human potential.

IMocranoBka npodaemu. CydacHa emoxa riooaib-
HUX CyCIITEHUX TPaHC(OPMAILii Ta JOCBi CKOHOMiY-
HO PO3BMHEHHUX KpaiH CBITY NMPUMYIIy€E KOHCTATyBa-
TH, II0 B YMOBaX ChOTO/ICHHS €KOHOMIUYHHH PO3BUTOK
BHM3HAYAIOTh YCIIIIHUHA MEHEKMEHT Ta BHCOKOIPO-
(ecilini MeHeKepH, a €PEKTUBHICTE cep AiSITBHOCTI,
raixy3eil eKOHOMIKH, OpraHi3alliii 3HaYHOI0 MipOO BH-
3HAYAETHCS 3/IaTHICTIO MEHEKEPA B KOHKPETHUX yMO-
Bax IMiJIPHUEMCTBA O TBOPYOi TeHEpalii CTpaTeriaHo
BAXJIMBUX PIMICHb, SKi MOTIM MaTepiaii3ylOThCS B
Ppi3HOMAaHITHI YNpaBIIHCHKi, COIialbHi, BUPOOHIYL
imHOBaIii. OTXe, aKTyaJizyeThcs mpodiaema mpodeciii-
HOI IiATOTOBKH HOBOI TeHepalii MeHeKepiB, 30aTHUX
0 TBOPYOi, BUCOKOMPOAYKTUBHOI YIpaBIiHCHKOL
TiSUTPHOCTI, K BHPIIIFIIN HMPUCBATUTH ceOe miampu-

€MHUIITBY, HAYKOBO-TEXHIUHIH cdepi Ta ynpaBiriHHIO
COL[iaNIbHO-CKOHOMIYHUMH IpoLiecaMu. TBOpUiCTh BCe
OLIBII aKTUBHO TPOHHKAE 3i cepru MUCTENTBA i Ha-
VKU B iHIII cepH JFOACHKOI aisutbHOCTI. besnepedno,
i cepa ympaBiiHHA He € BUKIIOUeHHSIM. OCTaHHIM
4acoM B Teopii YNpaBIiHHS BCE YacTille 3BEPTAIOTH
yBary Ha mpo0yieMy BCeOIYHOTO BUKOPUCTAaHHS TBOD-
YOro Ta KpeaTHBHOTO MOTEHIIaly TON-MEHEIKEPiB.
AHaJji3 ocTaHHIX AocaiTxkeHb i myoaikamiii. He-
3Ba)KalO4YM Ha HasSBHI JOCIIKEHHS B Iii cdepi, mpo-
Oyema IMiArOTOBKY KPEaTHBHUX YIPABIIHCHKUX KaOpiB
3aco0aMu KpeaTHBHOI OCBITH 3 METOI0 (pOpMYBaHHA
KpeaTHBHOI €KOHOMIKH HaJIS)KUTb, Ha XKallb, O MaJo-
JIOCTiKeHNX. 30KpeMa, aHalli3 IOKa3ye, M0 B HAYKOBIH
JiTeparypi He 3HAWIIIN MOBHOTO BiZOOpaXKeHHS MH-
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TaHHS MoJeNl (OPMyBaHHS KpEaTHBHOI KOMIIETEHT-
HOCTI MaitOyTHIX MeHemkepiB. Briepmre nuranHs Kpe-
aTUBHOTO MEHEIDKMEHTY Oy PO3TIIAHYTI 3apyOi’KHU-
MU HayKOBIsIMH, 30kpeMa J[x. [indopmom (mpobdiaemu
BHU3HAYEHHS YMOB PO3BUTKY TBOPYMX 3Hi0HOCTEH 5K
CKIIQZOBOI KpEaTHBHOI OCBITH, IICHXOJOTIYHI OCHOBH
MUCJICHHA B iporieci ynpasmninas) [1], E.me bowro (pos-
poOka cucTeMH KpeaTHBHOI OCBITH, TEXHIKH PO3BUTKY
kpeatuBHOCTI) [2], E. Toppercom (mocimKkeHHs TBOP-
YOro TaJaHTy KePiBHUKA, IO € HAA3BUYAUHHO BaXIIH-
BHUM TIpU JOCSTHEHHI e(peKTHBHOTO ympaBiiHH:A) [3],
K. IImigrom (hopMyaroBaHHS MOHSTTS KPEaTUBHOCTI
SIK 3/1aTHOCTI JIIOAUHH CTBOPIOBATH HOBi, KOPHCHI IIPO-
IyKTH) [4].

Cepen cydacHUX HAyKOBIIIB, Mpalli sIKUX MPUCBS-
YeHI IMUTaHHSIM KPEaTHBHOTO MEHEIPKMEHTY, CIIiJl Ha-
3BaTu Takux, sk K.B. Binenska (nmpuainse ysary ¢op-
MYBaHHIO KPEaTUBHOTO JIiJiepa K MEHEIKepa HOBOTO
nokodinus) [5], H.O. 3agopoxkHiok (gociimKye oc-
HOBHI KJIFOYOBI MOHSATTSI KPEATUBHOTO MEHEPKMEHTY )
[6], A.K. 3inkeBuY (pO3risgae CyTHICTh KPEATHBHOIO
MEHE/PKMEHTY Ta BH3Ha4Ya€e HOro Miclie B CHCTEMI yII-
paBiainHs mianpuemctom) [7], O.1. Ilponiyc (po3-
IIsa€ KPEaTUBHUUN MEHEIKMEHT K KOMIIOHEHTY
CUCTEMH yTmpaBiiHHA mignprueMmcTBoM) [8]. Kpim Toro,
MUTaHHSM KPEaTHBHOTO MEHEKMEHTY IPHUCBSYEHI
npaui: B.A. Bacunenko, O.B. Bapranosa, B.O. Xy-
paBieBa, B.H. JlazapeBa, O.I. Makapenko ta iH. [9-
12]. 3aranbHa KOHIEMI[iSl KPEaTUBHOT OCBITH JIOCIiI-
xysanack O. AuToHOBOMN, C. BiTBHIIEKOIO, B. PUHAaK,
C. CucoeBor [13-16].

ToOGT0, 3pocTanHs yBaru a0 npouecy GopMyBaHHS
e(EKTHBHOI CUCTEMH KPEaTUBHOTO MEHEJKMEHTY 3a-
co0aMM KpeaTHBHOI OCBITH 3 MO3UIIN COIiallbHO-
npodecifHOro MiAXOAY € MiJTKOM 3aKOHOMIipHHUM.
CycnilbHO BH3HA4YCHa HEOOXIMHICTh MiJABHUINCHHS
SIKOCTI IPOQeCiifHOT MiArOTOBKH MEHEKEPIB y CBOIO
4epry IeTepMiHy€e JOCIIJUKEHHS! KPEaTHBHOI KOMIIe-
TEHTHOCTI MalOyTHIX MEHEIKepiB Ha 3acamax Kpea-
THBHOI OCBITH.

Came TOMy MeTOI0 CTATTI € J0CIiHKEHHS TpodIeM
PO3BHUTKY KPEaTHBHOTO MEHEKMEHTY Ha 3aCafax Kpe-
aTUBHOI OCBITH.

Bukiaax ocHoBHOro marepiauy. Ha erari ctaHOB-
JIEHHS 1HHOBAIifHOI €KOHOMIKH BCe OLITBIIOI MipOro
BHHHUKa€ moTpeda B po3poOii HOBUX TEOPETUUHUX,
METOZIOJIOTI9HNX, METOIUYHHX 1 IPAKTUIHUX METO/IB
Ta MIAXOIIB aKTHBi3allii, palioHAIEHOTO Ta €(EeKTUB-
HOTO BHKOPHCTAaHHSI KPEAaTHBHO-IHTEJIEKTYaJIbHOTO
JIIOJCHKOTO MOTEHIialy sIK TOJIOBHOTO JKEpena, CTpa-
TETiYHOTO IHCTPYMEHTa €(PEKTUBHOTO BHUKOPUCTAHHSI
TOJIOBHOT MPOIYKTUBHOI CHIIM JIFOAUHH B MOCTIHIYCT-
piagpHOMY cycminbCcTBi. OTXKe, KpeaTHBHUA MEHEIK-
MEHT CTa€ HEBiJ €MHOIO YaCTHHOIO CUCTEMH MEHEIXK-
MEHTY Cy4YacHOTO IIiIIPUEMCTBA.

B nepury uepry, kpeaTUBHUII MEHE)KMEHT CIIps-
MOBaHU Ha PO3pOOKY Ta BIIPOBA/IXKEHHS HOBOBBE/ICHb

B YIPABIIHCHKY ASUIBHICTD Y MUTaHHSAX IUIAHYBaHHS,
opranizaiii, MOTHBaIIii, KOHTPOIIO, KOMyHIKaIiil Ta
TEXHOJIOT1H IPUHHATTS YIPaBIIHCEKHUX PIllICHb, 1HIITH-
MU CJIOBaMH, OpTaHi3allifHO-yTIpaBIiHCHKIX HOBAIiH.
Bbararo 3aBmaHp, MO0 BUPIMIYIOTECA B KPEaTHBHOMY
MEHEIDKMEHTi, B TOMY YHCI i IepepaxoBaHi BUIIE,
MiagaroThes opMatizamii Ta y3aradbHeHHIO. Teopis
MEHEDKMEHTY J03BOJISIE CPOPMYITIOBATH M0 HAHMEHII
IBa y3arajlbHEHI 3aBJaHHS YNpaBIiHHA: 1) 3HAHWTH
(o6parm) cTpareriro Ta 3acobu ii peaizarii, mo 3a6e3-
MIEYYIOTh IepeXiJl CHCTeMH (TIPOIIeCy, IPOIYKTY) 3 BU-
XiHOTO cTaHy B KiHIEBHH (Oa)kaHWUH, HEOOXiTHUIT) 3
MaKCHUMaJIbHOIO €(peKTUBHICTIO IPH HASBHUX (3aJaHUX,
00MeXeHHX) pecypcax; 2) 3HAWUTH pilleHHS IIOAO
TepeBeIeHHs CHCTEMH BiJ BUXIIHOTO CTaHy B KiHIIe-
BUH 13 3371aHOI0 €(PEKTUBHICTIO MPU MiHIMAJIBHHUX pe-
cypcax.

KpeaTuBHMIT MEHEKMEHT K IHCTPYMEHT HAyKOBO
OOTIPYHTOBAHOTO YIpPAaBIiHHSA BUKOPHUCTOBYETHCA SIK 3
METOIO CTPATEriYHOI0 PO3BHUTKY, TaK 1 MOMXOJIAHHS I10-
CTIiHO BUHUKAIOYHUX HAI3BHYAHHUX Ta KPU3OBHUX CH-
Tyallii, KOJu HeOOXiIHO 3MIMCHUTH TMOIIYK 1 peaiza-
[[i}0 MPUHIUIOBO HOBUX ILIAXIB BUKHBAHH,
NpOCYBaHHs BIEpe], AOCITHEHHS KOHKYPEHTO31aT-
HOCTI HIiANPUEMCTBA HAa pUHKY [17].

Ha ocHOBiI MeTOAMKH CHCTEMHOTO aHali3y Cy-
KyTHICTb IPOOJIEM, IO TaIbMYIOTh PO3BUTOK KpEeaTHB-
HOTO MEHEI)KMEHTY, aBTOPOM BiJoOpakeHO B
iepapxiuHiii cTpykTypi. BusHa4ueHi mpobiemMu aBTopoM
3TPYIIOBAHO 32 BIJIMBOM Ha PO3BHTOK KPEAaTHBHOTO
MEHE/DKMEHTY 1 II0/IaHO 32 TaKKUM IeperikoM: 1) Heno-
CTaTHE YCBIOMJICHHS CYyCIIJILCTBOM 3HAa4eHHS Kpea-
TUBHOTO MEHEIKMEHTY JUIs €EKTUBHOCTI Cy4acHHUX
6i3Hec-polieciB; 2) HEOOXiMHICTh POPMYyBaHHS CIe-
IU(IIHOTO THITY MUCIICHHS, 1110 3a0€e31eYnTh peaila-
LiI0 KPEeaTHBHOCTI B NMpoQeciiiHiil AiSIbHOCTI MEHE-
xepa; 3) HU3BKUH piBEHb CIPSIMOBAHOCTI OCBITHBOT
cHcTeMH Ha JOPMYBaHHS KpEaTHBHOI POJILOBOT MO3MIIi|
MeHepKepa; 4) 6e3MmicTaBHe YacTKOBE/TIOBHE irHOPY-
BaHHS BIATMOBIAHOI opraHi3amii BHIIOT €KOHOMIYHOI
OCBITH B SIKOCTI KpEeaTHBHOI Ta/ab0 010 peaizamii ii
KpEeaTHBHUX E€JIEMEHTIB; 5) acCHMETpUUHICTh iHDOP-
Marii moa0 KpUTepiiB KpeaTHBHOTO MEHEIKMEHTY;
6) HU3bKWIA piBeHb CPOPMOBAHOI MMOTPEOH B reHepartii
HOBUX iJieH, JOCIIKEeHHIX, IPUUHATTI KPEaTHBHUX
YIpaBIiHCHKUX PIllIeHB; 7) HEPO3POOIEHICTH (BiACYT-
HICTB) COIIiaTbHO-TICUXOJIOTIYHIX acCIeKTiB KpPeaTHB-
HOCTI; 8) BIACYTHICTh METOIUK JOCITIIKESHHS TBOPUO-
ro MOTEHIialy OpraHi3amii, BUSBICHHS Ta aHaIi3y
(akTopiB, O BIUIMBAIOTH HA KPEATHUBHICTH 1 TBOPUHIA
MOTEHIIaNl opraHizamii; 9) HeIOCTaTHICTh pPecypcHO-
r0, iH(pOpMAaIIfHOTO Ta OpraHi3aliiHOTO MOTEHIiaTy
oprasizamii 3aJ1s1 pO3BUTKY KPEaTHBHOTO MEHEIKMEH-
Ty; 10) HemoTpuMaHHs 00paHOi cTpaTerii pO3BUTKY
KpPEaTUBHOTO MEHEIKMEHTY.

Ha mizgcraBi mpoBeaeHOT0 IO CTiIKEHHS, aBTOp BBa-
’Kae JIOIUIBHUM PO3TIsT KPEaTUBHOTO MEHEIKMEHTY
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B SIKOCTI OJHI€T 3 QYHKIIH yIpaBIiHCHKOI MisITBHOCTI,
o mependadae, 3 OHOTO 00Ky, poOOTY KEepiBHHKIB
MATPUEMCTB B HANPsIMi CTBOPEHHS KOM()OPTHUX YMOB
poOOTH, CIPUATINBOTO MOPAIBHO-IICUXOJIOTIYHOTO
KJIIMaTy B KOJICKTHBI, PO3BUTOK CIIPABEAINBOTO MaTe-
piaJpHOTO Ta MaTepialbHOTO MOTHBYBaHHS, pO3POOKY
Ta PO3BHUTOK BiJIIMOBIAHOT KOPIIOPATHBHOI KYJIBTYPH, 3
iHmoro OOKy, aKTHBi3alilo iHII[IaTHBH Ta TBOPYOI
JiSUTPHOCTI MPAIiBHAUKIB MIO0 TeHEPYBaHHS, IIOIIYKY,
PO3BUTKY, TIO€AHAHHS KPEaTUBHUX i€l 1X OIiHIOBaH-
Hs Ta BHOOpPY 3 METOIO peaii3amii iHHOBamilHOTO
PO3BUTKY HIANPHUEMCTBA, IO B KiHIIEBOMY BHIIAJKy
MIPUBOAUTH A0 MiABUILEHHS PiBHA KOHKYPEHTOCIPO-
MOXHOCTI, cripusie (pOpMyBaHHIO Ta HiATPUMAaHHIO
MO3UTUBHOTO IMIJXYy MiINPHEMCTBA, 3POCTAHHIO
KiHIIEBUX pe3y/bTaTiB pOOOTH.

Posmsan heHOMEHY KpeaTHBHOCTI (Bif JiaT. creatio —
CTBOPEHHS1) J103BOJISIE BU3HAYUTH KPEATHBHICTD SIK
TBOp4YY 3I10HICTH OCOOHMCTOCTI, TOTOBHICTH /10 CTBO-
PEHHS IPUHIIUIIOBO HOBUX 11CH, SIKI BIAXUIISIFOTHCS B
TpaauIiHNX a00 MPUUHATHX CXeM MUCIeHHs. B. Pun-
JIaK CTBEPIDKYE, 110 KPEaTUBHICTh — 11 HE 130JbOBaHE
BiJ IifiCHOCTI sIBHIIE, a TIEPEKOHIIMBA ITOTpeda Hallo-
ro 4acy, 1[0 3aCTOCOBYETBHCS 0 YCiX chep KHUTTETI-
SUTBHOCTI JTrofcTBa [15].

Jocnimkyroun npo0ieMy KpeaTuBHOCTI, MOIbCh-
kuii Buennit K. IlIminr ¢popmyitoe MOHATTS KpeaTHB-
HOCTI SIK 3/1aTHICTb JIIOINHYU CTBOPIOBATH HOBI1, KOPUCHI
MPOAYKTH; KOPUCHI, 03HAYAE OLIBII I[iHHI B IICBHOMY
3HAa4YCHHI (€CTETHUYHOMY, NPAKTUYHOMY, HAYKOBOMY)
MOPIBHSHO 3 THM, 110 OyJ0 70 1boro 4acy. BusHau-
HOIO PHCOIO KPEATHBHOCTI, OKPiM HOBU3HH, € I[IHHICTb:
KpeaTHBHa 0co0a y bOMY PO3YMiHHI — II€ TOH, XTO
3[aTHUH TeHEepyBaTH 111el, sSIKi poOIsTh HaC KpalluMH,
crpapxkHiMu [4]. BaxxnuBo 3a3Haunt, mo y [ombiri
po0ieMy KpeaTHBHOCTI BUBYAE MTOJILCHKE TOBAPHCTBO
3 po3BuUTKy kpearuBHocTi (Polskiego Stowarzyszenia

Kreatywnosci). IcHye 6mu3pko 250 mporpam s
MITPUMKH PO3BUTKY KPEaTHBHOCTI, a came: Siedmiu
Centrach Talentu i Karieru PSK na Mazowszu Ta iH.
[18].

Ha mingcraBi gocBimy poOOTH B CHCTEMI BHIIOT IITKO-
JU Ta MPAaKTUYHOI YIPABIIHCHKOI JisSUTBHOCTI aBTOP
CTBEPJKYE, IO JOCATAETHCA KPEaTHBHA KOMIIE-
TEHTHICTh B pe3yJbTaTi KPEaTHBHOI OCBITH, SIKa € aJIb-
TEPHATHBOIO OCBITH PEHPOAYKTHBHOI, MEPEBAXKHO
MparMaTHYHOi Ta HOPMATHBHOI, OCBITH AK “‘3HAHHA
nocBigy”. Lle ocBiTa, 0 MOTHBYE CaMOCTIHHY i/1€H-
TH(iKaIifo eKOHOMIYHHUX peaiif, cCaMOIi3HAHHS 1HIH-
BiIyaJIbHOCTI, IEPETBOPEHHS 3HAHb B TIOTSHITiaJI MHUC-
JICHHSI 1 CAMOPO3BUTKY.

KpeaTtnBHa MeHEIHKMEHT-OCBITa Opi€EHTOBaHA Ha
YTBEPAXKEHHS Ta PO3BUTOK MUCTEIITBA YIIPABIIIHHS, SIKE
3aPOKYETHCS 1 MPOSIBISIETHCS JIUIIIE 32 TEBHUX 00cTa-
BUH 1 32 MEBHUX YMOB opraHizamii ocBitu. B Toii xe
yac, KpeaTHBHA OCBITa PO3MIMPIOE Hiama3oH OadyeHHS
YHPaBIiHCHKAX MPOOJIEM PO3BUTKY 1 NPOEKTYBaHHS
BapiaHTIB IX BHUPILICHHS, 0 Ma€E OYTH TOJIOBHUM Y
JISTBHOCTI CY4acHOTO MEHeIKepa.

AKIICHT OCBITHBOI MisSJIBHOCTI Ha HOBY SKICTh
JIONICHKUX PecypciB (a came — IHTEIeKTyaabHO-Kpea-
THUBHUX) CIIOHYKA€ JI0 aHAJ3y 1HIEKCY JIFOICHKOTO PO3-
BUTKY (omyoOumikoBanuit OOH y 2017 p., chopmoBanuii
3a migcymkamu 2016 p.). Iloka3HUK JHOACHKOTO pO3-
BUTKY CTaBUTbH JIIOIUHY y LIEHTP yCiX HPOILECIB poO3-
BUTKy. KokHa TioGanbpHa JOMOBiNb JTOMOBHIOETHCS
Innexcom sroacekoro po3Butky (IJIP), B sikomy nmoenuy-
I0ThCSl 1HIMKATOPHU PIiBHS JIOXOMIB, OCBITH Ta CTaHy
3IIOPOB’s, MO JO3BOJSAIOTH OLTBII 30aJaHCOBAHO OIli-
HHATH IpoOrpec KpaiHW y 3a3HAaYeHOMY HampsMi Ha
BiAMIHY Bif OI[IHKM jumie 3a mokasHukom BBII Ha
nyury HaceneHHs. Y 2017 porni iHAEKC J0ICHKOT0 po3-
BUTKY B YKpaiHi craHoBuB 0,743 (84-te micue; 81 —
me y 2015 p. cepen 188 kpain).

Tabmuus*
Ouikyeana! OuikyBana!
Kpaina 3HavenHs!! PeiiTunr!! T I/lBay.]IiCTb; KUIBKiCTB! BBII'na!nymy!
P 1P 3allJIP p KUTTS ’ pokiB! HaceJICHHS
HABYaHHA

[Tonpma 0,855 36 77,6 16,4 24,117
Pocis 0,804 49 70,3 15,0 23,286
Binopyce 0,796 52 71,5 15,7 15,629
I'pysis 0,769 70 75,0 13,9 8,856
Typeuunna 0,767 71 75,5 14,6 18,705
VYkpaina 0,743 84 71,1 15,3 7,361
Bipmenis 0,743 84 74,9 12,7 8,189
Monnosa 0,699 107 71,7 11,8 5,026
€epora, . 0,756 — 72.6 13.9 12,862
enTpanbHa A3is

*HaBeneno 3a [18]
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KpeartuBHa ocBiTa mnependadae mpuHAHMHI IeCATH
HaWBaXXJIMBIIUX JKATTENaWHUX iMmepatusi: (1) me-
HeIDKEp MOKIMKAHUH MpOTATOM BCiei mpodeciiHol
IIsUTBHOCTI “3BipsATH 3 yacoMm” 0a30Bi Mojeni CBO€ET
JSIBHOCTI, 6araToKpaTHO HapOILTyBaTH Ta OHOBJIIOBA-
TH CBiff IHCTpyYMEHTapiif, aKTUBHO CIUPAIOYNCH Ha
1HTYiif0, TOCTIHHO OHOBIIIOBATH CBil IHTEJICKTYallb-
HU pecypc; (2) 6i3Hec-cepeIoBHIIe BU3HAE HE CTUTEKH
OCBITHI TOCSTHEHHS MPAIiBHUKIB, CKIJTBKH iX cpopmo-
BaHy CIIPSIMOBAHICTH J0 TBOPYOI IpodeciiHol Misib-
HOCTI; (3) 3HaHHS BUCTYNAIOTh PE3yJIBTaTOM YIPaBIiH-
HS TpaguIiifHUMHA 3HAHHAMHY, (4) 3HAHHS IHTETPYIOThH
TEOPif0, MPAKTUKY 1 0COOMCTI 3yCHIIIA MO0 1X 0CMHUC-
JICHHS Ta OZHOYACHO Nepea0adaeTbcsi PO3BUTOK OCO-
OoucTicHUX 3M10HOCTEH; (5) 0COOUCTICTD CIPaBXKHLOTO
npodecioHana MEHeKepa 3 PO3BHHEHOIO0 KPEaTHBHOIO
KOMIIETEHTHICTIO MOXKHa c(OpPMYyBaTH y BIiANOBIIHO-
MY OCBITHBO-TIpO(ECiHHOMY CepeloBHIL|, sSKe He0O-
X1IHO 320€3MEeYUTH B KOHTEKCTI OCBITH ISl PO3BUTKY;
(6) TexHOJIOTI] OCBITHBOIO TIPOLIECY OPIEHTYIOTh HOTO
HE Ha MeXaHIYHe 1 KUIbKICHE HAaKONMYEHHs 3HaHb, ajle —
Ha TBOpYE ONEpPYBaHHS HUMH B PilIEHHI MPaKTUYHUX
npobjeM, Ha PO3BUTOK CaMOCTIHHOTO MHCJICHHS,
(7) cneuianbHa OCBiTHS mpodeciiiHa MAroToBKa Ha-
OyBae OLIBIIOT Baru 3 onisiAy Ha (PeHOMEH KpeaTHBHO-
ro Teaarora, o 000B’SI3KOBO € “IEHTPOBOIO” CHIIOIO
B CHCTEMi KPEaTHBHOI OCBITH Ta 3a0e3medye peaiza-
110 MoJieIti pOPMYyBaHHS KpeaTHBHOI KOMIIETEHTHOCTI
Maii0yTHBOTO MeHe/kepa; (8) 3aBnaHHS BUKIaaaya,
HABYAIOUM TEXHOJIOTISIM YHPaBIIHCHKOI MiSJILHOCTI B
opraHizaniifHux Oi3Hec-Ipoluecax, HAUroJIOBHIIINM
BOa4aTH HEe BUBUCHHS ITEBHUX (3MIHHUX, CUTYaTHBHHX )
omepariii mpodeciitHoi AisTEHOCTI, a HAOYTTS JIOTIKH
Ta “IPakTUKH TOBENIHKH KPEaTMBHOTO MHUCIICHHS
B CyKyIHOCTI omepauiii npogeciiHoi OisuIbHOCTI;
(9) TpanuuiiHi MigpPyYHUKY, BIAMIHHI 32 CTPYKTYpOIO,
aKIEHTYBaHHSAM Marepiaily, CTUJIEM BHKJIaLy, oOcsra-
MU, ajile adCOJIIOTHO OJIHAKOBI 32 XapaKTEePHCTHUKaMH
KpPEaTHBHOTO MOTEHIi ATy He Aal0Th MOXKIIMBOCTI TBOP-
YOTr0 OCMHCIICHHS 3HaHb, 3aHYPEHHS B IPOOIEMaTHKY.
HeoOximHi KOMI'FOTEpHI IPOTpaMu, sIKi, CyIPOBOIKY-
1091 THAPYYHUK, 34aTHI TOCHIUTH CIPUHHATTS KOH-
LenMii, yIBUTH i B IHIIOMY TEXHOJOTIYHOMY KIIFOUi,
“mporparty 3HaHHS, 3pOOUTH CAMOOIIIHKY 1 caMoaHai3
PO3yMiHHS MaTepialy, OTXe CydacHa KOMII IoTepHa
TEXHOJIOTis] TOBUHHA IPAIIOBAaTH HAa KPEaTHBHY OCBI-
Ty; (10) piBeHp KpeaTHBHUX 3Mi0HOCTEH 301TBITY€ETh-
s 32 YMOBH 3aCTOCYBaHHS HaBYaJIbHUX, CTPYKTYPHHUX
Ta CHCTEMAaTHYHUX METOIB, a PE3yIbTaT KPEaTUBHOTO
HaBYaHHA TIOJIATA€ Y PO3BUTKY BHYTPIIIHBOTO MTOTEH-
iaJy KpeaTHBHOCTI.

Y MeTooNoTiYHOMY IUTaHi YSBIICHHS NPO HOBY
mapagurMy KpeaTUBHOI BHUIOI MEHEIKMEHT-OCBITH
03Ha4ya€ BU3HAHHS HEOOX1THOCTI TiICHOTO, (yHIaMEH-
TAJIBHOTO, CHCTEMHOTO, TIPOOJIIEMHOTO ITiAXOAY J0 OC-
BITHBOTO TpoIIeCy, HOPMYBAHHS HOTO CTPYKTYPH 1 K-
HaMIKHU Ha HOBUX 3acafax. [cTOTHe coliajabHe 3HaueHHS

MarTh HE PO3pi3HEHI cpoOH BUKOPHCTOBYBAaTH KOH-
KPETHI 3aX0/M B KOHKPETHOMY HaBYAJILHOMY ITPOLECi,
HE YaCTKOBI 3MiHHM OKPEMHUX JIaHOK OCBITHBOI iH(pa-
CTPYKTYpH, a (pOPMyBaHHS IUIICHOI, pyXOMOi 1 TuHa-
MIYHOI CHCTEMH, 34aTHOI BUPIIIyBaTH 3aBIAHHS KOH-
memnmii cTaxoro po3BHTKY. TOMy MeETONOJNOTiA
CHCTEMHOTO MiJAX0Qy B KpeaTHBHIH OCBiTI HabyBae
MIPUHIUIIOBO HOBITHHOTO 3HAYCHHS K B TEOPETUYHO-
My, TaK i B IpakTHYHOMY acmnekTax. “KpeaTuBHicTb —
IIe CTBOPEHHS MPOAYKTY, 1[0 paHimle He iCHYBaB B Te-
MepilHFOMY CTaHi Ta HaAUICHOTO NEBHOIO IIHHICTIO”
[2]. Hum “mnpomykToM™ Mae cTaTH HOBUH piBEHB pO3-
BHUTKY JIFO[ICHKOTO TIOTEHITiaTy, ‘“HOBUH, KpeaTUBHUHA
(axiBenb-MeHEKED 1, B KIHIIEBOMY PaXyHKY, €()eKTHB-
Ha CUCTeMa KpeaTUBHOI'O MEHEIXKMEHTY SIK HOBITHS I1a-
pagurMa yIpaBIiHCHKOI JisSTTbHOCTI.

BucHoBku. TakuM 9MHOM, MOYKHA 3POOUTH BUCHO-
BOK, 1[0 Ipo0jieMa pPO3BUTKY KpEaTUBHOI OCBITH
3HaXOJUTHCS HA IIOYATKOBOMY €Tarli i 11e 0COOIMBO aK-
Tyasi3ye COLIOKYJIbTYpPHE OCMHCIICHHSI BUTOKIB Kpea-
TUBHOCTI B OCBITHBOMY Ipolieci. Y HalOUIbII 3araib-
HOMY BUIJIsI[Ii KpeaTHBHA OCBiTa — IIe OCBiTa, sKa
OpIEHTOBaHA HAa PO3BUTOK TBOPYHX 310HOCTEH JIFO M-
HH, Ha 3aKpiljIeHHs B ioro mpodeciiiHiil cBiqoMocTi
YCTaHOBKH Ha iIHHOBAIIIT Ta BKIIIOYAE aHAJIi3 IPOOIIeM i
BapiaHTiB JisutbHOCTI. [le ocBiTa, sikKa MOTHBY€E CaMo-
CTiffHE OCMUCIEHHS MIIICHOCTI, CAMOII3HAHHS 1HIUBI-
NyaJdbHOCTI, TIEPETBOPEHHS 3HAHb Yy ITOTEHIliaJl MHUC-
JICHHSI Ta CAMOPO3BHUTKY. BOHa € anbTepHaTHBOO OCBITI
PENpoONyKTUBHIH, IparMaTHyYHii i HOPMaTUBHIN, OCBITI
“3HaHHA JocBiny”. KpearnBHa ocBiTa BUBOANUTH OCBI-
Ty MEHE/Kepa Ha piBeHb yIpaBIiHHS 3HAHHSIMH, TPAHC-
(dopMyIouM IX B KOMIUIEKC BaXJIMBHX, MO3UTHBHHUX
XapaKTepUCTUK podeciiiHoro popMyBaHHS Ta CTAHOB-
JICHHSI MEHEIKepa, CTBOPIOE YMOBH JJIsl IPOSIBY Kpea-
TUBHOCTI OCOOHMCTOCTI i cTae Oe3mocepeHIM JKepe-
JIOM KpeaTUBHHX YNPaBIiHCHKUX 1HHOBAIIH.
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OCOBJIMBOCTI HOOMAPKETHHI'Y SIK IHHOBAIIIHOI
KOHIENIIT PO3YMHOI'O MAPKETUHT'Y

Anomayis. Poseaanymo nioxoou 00 6U3HA4eHHA MAPKEMUHZY, OOCAIOHCEHO eBONOUIIO 11020 KOHYENUill, BUSHAUEHO
MEHOEHYIT CYHACHO0 PO3BUMKY MAPKEMUH208020 YNDABGAIHHA, OOIPYHMOBAHO BANCAUBICIL 3ACHOCYBAHHSA

MAapKemuHzy 6 pUHKOBI eKOHOMIYI.

Karouosi caosa: mapxemunz, ioes, iHCIpYyMEHMU MAPKEMUHZY .

FEATURES OF NOOMARKETING AS AN INNOVATIVE CONCEPT OF SMART MARKETING

Abstract. The article deals with the development and formation of noomarketing as an innovative concept of
marketing, characterized by high efficiency in the presentation and assimilation of ideas, which significantly
increases its ability to strengthen the relationship between producers and consumers. It is proven that traditional
marketing meets the needs of the business, but noomarketing is designed to combat business competitors as a
continuation of classic marketing. Noomarketing is derived from two words: "marketing" and "noos", which in
Greek is "mind", which is why noomarketing is treated as smart marketing. Noomarketing is characterized as a
new marketing, not simply because it is a new word, but because it uses different principles. If the classical
approach as the basis of marketing and its causes considered the needs of people, then in noomarketing the basis
is the idea as a basic element, which with its help develops. Research has found that noomarketing is a kind of
reflection of an algorithm for developing an idea, from the moment it is formed to the moment when the idea
passes various tests. It has been determined that noomarketing is aimed at increasing the value of a business, an
essential part of which may be intangible assets that include consumer capital. Noomarketing is proven to be the
next after the classical marketing stage, a more progressive type of marketing, it is a kind of combination of all
achievements in the field of marketing, advertising, sales, branding, the business recently. As you know,
noomarketing differs from other types of marketing in that it requires a creative idea that integrates quickly into
the revenue-generating system. It is also determined to be an effective consulting and auditing tool that allows
you to look beyond and be critical of business, product, sales, marketing, advertising, branding. At the same time,
it creates new opportunities for the search, training, development and motivation of specialists because smart
marketing is about finding new ways to create and grow a business and meet customer needs.

Keywords: marketing, idea, marketing tools.

IOTb TOCIIOAAPChKY ﬂiHHLHiCTL B YMOBaX HEBU3HAYC-
HOCTI 30BHIIIHBEOTO cepeaoBulla, Ta Cta€ OAHNUM 3 IEp-

IHocTanoBka npodjieMu y 3araJJbHOMY BUIIS/I.

TpanuniiiHi ysSBICHHS Ta NPIOPUTETH PO3BUTKY PUH-
KOBOT €KOHOMIKH, 10 MTOB’s3aHi 31 CTIHKUM PO3BUTKOM
oprasi3salii, 3 4acoM 3a3HaIOTh CyTTEBUX 3MiH. Bce
OiIbIITY aKTyaJIbHICTh HA0YBaIOTh TUTAHHS 3a0e3IIeueH-
HS CTJIOTO PO3BUTKY ISl MIAMIPUEMCTB, 110 3/11HCHIO-

[IOYEPTOBUX 3aBJaHb, IO MOTPEOYIOTh BHPIIIICHHS.
OnHak cydacHUI pUHOK BHMArae Bij opraHizarii

HE TUIBKH IIBHJKO aJJalITyBATHCS 10 HOBUX YMOB TOC-

MTOTaPIOBAHHS, aJie i MPOrHO3YBaTH PO3BUTOK 30BHIIII-



