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OCOBJIMBOCTI HOOMAPKETHHI'Y SIK IHHOBAIIIHOI
KOHIENIIT PO3YMHOI'O MAPKETUHT'Y

Anomayis. Poseaanymo nioxoou 00 6U3HA4eHHA MAPKEMUHZY, OOCAIOHCEHO eBONOUIIO 11020 KOHYENUill, BUSHAUEHO
MEHOEHYIT CYHACHO0 PO3BUMKY MAPKEMUH208020 YNDABGAIHHA, OOIPYHMOBAHO BANCAUBICIL 3ACHOCYBAHHSA

MAapKemuHzy 6 pUHKOBI eKOHOMIYI.

Karouosi caosa: mapxemunz, ioes, iHCIpYyMEHMU MAPKEMUHZY .

FEATURES OF NOOMARKETING AS AN INNOVATIVE CONCEPT OF SMART MARKETING

Abstract. The article deals with the development and formation of noomarketing as an innovative concept of
marketing, characterized by high efficiency in the presentation and assimilation of ideas, which significantly
increases its ability to strengthen the relationship between producers and consumers. It is proven that traditional
marketing meets the needs of the business, but noomarketing is designed to combat business competitors as a
continuation of classic marketing. Noomarketing is derived from two words: "marketing" and "noos", which in
Greek is "mind", which is why noomarketing is treated as smart marketing. Noomarketing is characterized as a
new marketing, not simply because it is a new word, but because it uses different principles. If the classical
approach as the basis of marketing and its causes considered the needs of people, then in noomarketing the basis
is the idea as a basic element, which with its help develops. Research has found that noomarketing is a kind of
reflection of an algorithm for developing an idea, from the moment it is formed to the moment when the idea
passes various tests. It has been determined that noomarketing is aimed at increasing the value of a business, an
essential part of which may be intangible assets that include consumer capital. Noomarketing is proven to be the
next after the classical marketing stage, a more progressive type of marketing, it is a kind of combination of all
achievements in the field of marketing, advertising, sales, branding, the business recently. As you know,
noomarketing differs from other types of marketing in that it requires a creative idea that integrates quickly into
the revenue-generating system. It is also determined to be an effective consulting and auditing tool that allows
you to look beyond and be critical of business, product, sales, marketing, advertising, branding. At the same time,
it creates new opportunities for the search, training, development and motivation of specialists because smart
marketing is about finding new ways to create and grow a business and meet customer needs.

Keywords: marketing, idea, marketing tools.

IOTb TOCIIOAAPChKY ﬂiHHLHiCTL B YMOBaX HEBU3HAYC-
HOCTI 30BHIIIHBEOTO cepeaoBulla, Ta Cta€ OAHNUM 3 IEp-

IHocTanoBka npodjieMu y 3araJJbHOMY BUIIS/I.

TpanuniiiHi ysSBICHHS Ta NPIOPUTETH PO3BUTKY PUH-
KOBOT €KOHOMIKH, 10 MTOB’s3aHi 31 CTIHKUM PO3BUTKOM
oprasi3salii, 3 4acoM 3a3HaIOTh CyTTEBUX 3MiH. Bce
OiIbIITY aKTyaJIbHICTh HA0YBaIOTh TUTAHHS 3a0e3IIeueH-
HS CTJIOTO PO3BUTKY ISl MIAMIPUEMCTB, 110 3/11HCHIO-

[IOYEPTOBUX 3aBJaHb, IO MOTPEOYIOTh BHPIIIICHHS.
OnHak cydacHUI pUHOK BHMArae Bij opraHizarii

HE TUIBKH IIBHJKO aJJalITyBATHCS 10 HOBUX YMOB TOC-

MTOTaPIOBAHHS, aJie i MPOrHO3YBaTH PO3BUTOK 30BHIIII-
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HBOTO CEpeNOBHUIIA ISl CBOEYACHOTO (hOPMYBaHHS
cTparerii cBoro po3BuTKy. Lle B piBHi# Mipi BITHOCHTB-
csa 0 MOTped CIOKWUBAYIB, sIKi OUIBII MPUCKITUTHBO
CTaBJATHCS A0 BHOOpPY ToBapiB abo mociyr. baxanas
OLTBII TTOBHO 3a0BOJILHUTH BIACHI MOTPEOH 3MYIITy€e
CITO)KMBaYa JI0 TIOUTYKY HOBHUX CIIOCO0IB X 3a10BOJICH-
HS, TOMY BiH HaMaraeTbCs BIIKPUTH B TOBapi MIOCH
HOBE, TOOTO IIyKA€ TOW MPOXYKT, IKUI HAHO1IBIT TOB-
HO OyZIe 3aJOBONBHATH HOTO 3pOCTAr0Ui MOTPEOH.

OpHak KJIaCHYHMH MapKETHHT HE CTaBUTHh Iepen
c00010 3aBIaHHS IMPOTHO3YBAHHS MOTPEO CIIOKKBAdiB
1 BIATIOBIAHOI MPEBEHTHBHOI peakiii 3a JOMOMOTOI0
CTBOPEHHS IHHOBAIIi#, IKi MOTJIIN O 3a7J0BOJIEHUTH IIPO-
THO30BaHi moTpedu. B pe3ynsraTi 4oro BUHUKA€E THM-
YaCOBHMH PO3PUB 3 MOMEHTY BHSBICHHS IHTYITHBHOL
moTpedu CrokuBaya i BiJMOBIMHOI peakiii 3a A0Mmo-
MOTOIO CTBOPEHHSI IHHOBAIIil 1, IK pe3yJIbTaT, BUITYCKY
HOBOTO TPOAYKTY. TakuM 4YHHOM, MOXHa CTBEPIKY-
BaTH, LI0 iCHY€e noTpebda B po3poOili Takoi MapKeTHH-
rOBOi KOHIIEMNIii, SiKa J03BoJIsuIa O OIepaTuBHO peary-
BaTH Ha 3MIHH 30BHIIIHBOTO CEPEIOBHIIA I BUKJIFOUAIA
0 BUHMKHEHHS THMYaCOBOTO PO3PHBY 3 MOMEHTY BH-
SIBJICHHSI TIOTPeOM 1 BIIMOBITHOIO peakilieo Ha Hei 3a
JIIOIIOMOTOK0 HOBOI ifel.

OpHMM 13 MEPCIEeKTUBHUX HANpPsMIB B Cy4acHii
HayIli MapKeTHHIY € HOOMapKeTHHI. lle mopiBHIHO
HOBHH HaNpsIMOK MapKETHHTY, B SIKOMY yBary 30cepe/-
JKEHO caMe Ha i71el sik 6a30BOro eJ1eMeHTa, 3a JI0TIOMO-
ro1o sIK0Oi HOOMapKETHHI PO3BHBAETHCS.

AHaJti3 ocTaHHIX AocaixxKeHb i myOaikanii. [Tpo-
aHaJi3yBaBIIU OCTAHHI JOCIHI/DKEHHS Ta IyOJiKarii 3
MapKEeTHHTY CIiJl 3a3HAYUTH, 1[0 HAWOUTBIIUI BIUIUB
Ha PO3BUTOK Cy4acHOi KOHIENI] MapKEeTHHTY 3p0o0H-
mu npani Bizomux BueHux @. Kornepa, K. Kemnepa,
I'. Apmctponra, B. Bour, A. Jlefiana, A. Tpoaneka,
T. JleButra, P. lllminta, I'. Bonta, HoBi Moxeni mapke-
tunry BuB4Yanu . Bacunpuyk, 1. Kupis, K. JlayTon,
. Map, . Yedodi, B. I. benses, A.®. [laBneHko,
I. JI. PemernikoBa, H.J[. Epiamsini, JI.B. bana6anoga,
€.I1. TomyOkoBa Ta iHmi. BuBueHHs monIsAAiB pi3zHUX
HayKOBIIiB Ha KOHIIEII[if0 HOMapKETHHTY BUSBHJIO, IO
Ha JIJaHWH 9ac HEMAa€ €MHOTO MOy B 3a3HAYEHOMY
HaNpsIMKy Horo nociipkeHHs. Tako He BUPIIICHUMH
€ TUTaHHS CTOCOBHO HOTO MICIA Ta PONi B CyYacHIii
MapKEeTHHTOBIN Teopii.

MeTo10 1ocaiTzKeHHs € O0TpYHTYBaHHS TEOPETH-
HUX OCHOB PO3BHTKY Ta peali3allii KOHIeMii Hoomap-
KETHHTY.

Bukjaax ocHOBHOro Matepiajy Aocail:keHHsA. Y
CydJacHHX yMOBax BelleHHs Oi3HeCy Ta yCIiX KOMITaHii
Ha PUHKY 0arato B 4OMY 3aJIe)KHTh BiJ mepersigy Oa-
30BHX MapKETHHTOBUX KOHIIEMIIH i po3poOKH HOBUX
IiIXO/iB, OPIEHTOBAaHMX HAa (OPMYBAHHA 1 PO3BUTOK
B3a€EMOBHUTITHUX BiTHOCHH, MiATPUMaHHS BUCOKOTO
PiBHS JIOBipH i JTOSITBHOCTI, Opi€EHTAITiSI HA JOBTOCTPO-
KOBY CITiBIIpAIIfo 31 CBOiMHU KilieHTamu. OCHOBHA Bilac-
TUBICTh HOBOT KOHIICTII[IT MAPKETHHTY, SIKa XapaKTepH-

3YETHCSI BUCOKOIO €(PEKTHBHICTIO B TIOAaHHI Ta 3aCBO-
€HHI i1ei, M0 3HAYHO IiJBUINYE 1i MOXKITUBOCTI B TIO-
CWJICHHI B32€MO3B’ 3Ky IiJIPUEMCTB i CIIO)KHBAYiB.

B nanomy KOHTEKCTi HEOOXigHO BiAMITHTH, IIO
MapKeTHHT — IIe OJHOYacHO ¢inocodis Oi3Hecy i ak-
THUBHMI npouec. MapKeTUHT SIK aKTUBHUM MIPOLIEC BU-
pimnye psizx 3aBIaHb, HEOOXITHUX IS 9iTKOTO (QyHKITI-
OHYBaHHS pPHHKOBOi eKoHOMiku. Bim BuMarae
yHOpaBJiHHA, TOOTO aHANi3y, IUIAaHYBAaHHS, BTUICHHS B
KUTTA HAMIYEHUX IUIaHIB 1 KOHTPOITIO 32 IPOBEIACHHSIM
3aX0/IiB, pO3PaxOBaHNX HA BCTAHOBIICHHS 1 MiATpUMAaH-
HS 00MiHY 3 HITbOBUMH MTOKYTIISIMA 3apaIl JOCITHEH-
HS MEBHUX IIJIEH MiANPHEMCTBA, a caMe: OTPUMAHHS
npuOyTKY, 301IBIICHHS YaCTKN PUHKY 1 00csTiB 30yTY.
3aBgaHHS yOpaBliHHA MapKETHHIOM — BIUIMBATH HA
piBEHb, Yac i XapakTep MOMUTY TaKKUM YHHOM, 1100 11e
CIPHUAJIO AOCATHEHHIO IiJeH MiIIpHueEMCTBA.

TakuM 9uHOM, 3MiHa KOHIICMIIIT MApKETUHTY HEOO-
XiJiHa, TIepI 3a Bce, Y 3B’ 3Ky 3 IMHAMIYHUMU 3MiHa-
MU B ekoHOMiIli. CiriioM 3a 3MiHOKO SKOHOMIKH 3MY-
UICHUW 3MIHIOBATHCS 1 MapKETHHI, K OJUH 3 TIE€BUX
IHCTPYMEHTIB BHUPIIICHHS €KOHOMIYHUX MpPOOIEeM.
BiamoBigHO OCHOBHA TEHACHIIIS Y PO3BUTKY PO3yMHO-
r0 MapKETHHTY — IOIIYK HOBHX CIIOCOOIB CTBOPEHHS
Ta PO3BUTKY Oi3HECY 1 3aJI0BOJICHHS CIIOXHBYUX IO~
TpeO.

TpanuniiiHo icHy€ 1Ba BUIN MapKETHHTY — KJIacH4-
HUH 1 HooMapkeTHHT. KiTacHYHUI MapKETHHT 33710BOJTb-
Hsi€ TOTpeOu Oi3Hecy, a 0Cb HOOMAPKETHHT MPHU3Haue-
HUI came Ui 00pOThOM 3 KOHKypeHTaMu Oi3Hecy.
HoomapkeTuiHr — 11e AIiCHO HOBHI MapKETHHT 3 TPO-
JIOBXKEHHSI KIIaCHYHOTO MapkeTHHTY. Ha3Ba 1iei HOBOT
KOHIICTIIii MAPKETHHTY TTOXOIUTH Bifl MBOX CIiB. OmHE
3 HUX — L€ CJIOBO MapKEeTHHT, IpyTe — [Ie «KHOOC» nepe-
KJIa/li 3 TPEeubKoi MOBH — L€ PO3yM, TOMY (hakTH4HO
HOOMAapKETUHI 03HAYa€ PO3yMHHH MapKETHHT.

HoomapkeTuHr — 1ie HOBHIf MapKETHHT HE IIPOCTO
TOMY, IO 1€ HOBE CJIOBO, & TOMY, III0 B HhOMY BHKOPHC-
TOBYIOTBHCS BIIMIHHI BiJl iICHYIOUHX MPUHIHIHA. SKIIO
KIIACHYHUH ITiIX1JT B AKOCTI OCHOBH MapKETHHTY 1 HOTO
MIPUYUHYU BBa)KaB MOTPEOH JFONEH, TO B HOOMapKETHH-
Ty OCHOBa — II¢ i/ies ik 0a30BUI eJeMEHT, sSKa 3a HOTo
JIOTIOMOTOI0 PO3BUBAETHCA.

DaKTHIHO HOOMapPKETHHT CBOTO PO BiIOOpaXKeH-
HS aJTOPUTMY PO3BHUTKY inei, MOYWHAIOYH BiJ TOTO
MOMEHTY SIK BOHa (POPMYETHCS i 3aKiHIYIOYH MOMEH-
TOM, KOJIH 1/IesT IPOXOSTIH uepe3 pi3Hi BUIPOOyBaHHS
CTa€ JOCKOHAJOI0. 3a JOTIOMOTOI0 HOOMAapKEeTHHTY
MOJKHA YIIPaBIIATH PO3BUTKOM ifeil. B sxkilice mipi HO-
OMapKETHHI SIK HOBUH MapKETUHI — 1€ HAaCTyNHHUH
iCH KIIACHYHOTO MapKETHHTY eTal, OiTbII TITHOOKHIA
piBEHb MapKETHHTY, 1I€ CBOTO KOMIIISIIIS BCIX AOCSAT-
HEHb B cpepi MapKETHHTY, PeKJIaMH, IPOIaxiB, OpeH-
IUHTY, Oi3HECY 3a OCTaHHIN Hac.

Januit mpomec HOOMapKEeTHHTY BUTITHO Biapi3-
HSIETHCS BiJl 1HIIMX, TOMY SIK JJISI HOTO 3amyCKy IIO-
TpiOHA TIABKH imes. Marouu TINBKH 171€10, MOXKHA 3a-
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MYCTHTH HPOLEC 1 THM CaMHM Y MiJCYMKY OTPUMATH
OXi.

B mamiit koHIeNIii ocHOBa PUHKY — II¢ iMeHHUH
IiXi]T, B CBOIO YEPTY, CYKYIHICTB JIFONIEH, B IKUX BIIPO-
BaJpKEHA JlaHa ifles — 1e 1 € puHOK. BinmoBigHO came
Bix Hei Tpeba BiOMITOBXYBATHUCS VIS TOTO, 100 mOOY-
JyBaTH PHHOK, CTBOPUTH IPOAYKT, PO3pOOHTH MapKe-
THHTOBY CTPATETif0. 32 TAKUX YMOB TOBap PO3TIISAIAETh-
ca Ak crocid peamizamii ixei. [moxi 3a momomororo
TOBapy MOXHA pealri3yBaTH OJIHY i7et0, a iIHOMI KiJIbKa.
ToBap, sKkuii peani3ye KilbKa i/1ei, OUTBII MIHHAN IS
oKy [2].

KorkHa nmrognHa Mae JEecATKH TOTOBUX J0 MOHETH-
3amii i7eH 1 me JecsITKH MOXKe 3TeHEPYBaTH B OyIb-SIKHHA
MOMEHT CaMOCTIHHO, a 3HAYNUTH A0COIIOTHO OE3KOIITOB-
Ho. Ile o3Hauae, mo Oyab-sika JroaMHA 03 BKIIAJEHD,
0€3 oYaTKOBOTO KamiTainy (pakTHYHO MOXKE 3reHepyBa-
TH J0XiJ. SIKIIO OJIMH MpPOLeC HOOMApPKETUHTY MPUHO-
CUTh HEIOCTATHIN JIOXi, MOXKHA 3alyCTUTH APYTHi
mporiec Ha 6as3i iHmof ixei. [neit 6e3iiy, a 3HaYNTh, MOXK-
Ha 3aIlyCTUTH BOAHOYAC JIEKLIbKA MIPOLIECIB 1 OTpUMaTH
BUIII €KOHOMIYHI pe3yabrard. OTpUMaTH 171ef0 3 Belu-
KHUMH TEPCICKTHBAMU MOHETH3allil, 1100 3amyCTHTH
BIAMOBITHUI MPOILIEC HOOMAPKETUHTY 1 BiIMOBITHHIA
MPOIIEC OTPUMAHHS JOXOMY IiJi CHIIy BCIM, XTO HEIO
Bojionie. Bin nocrynuuii BciM y koro € inei. HasBHicTh
i71e1 € HeOOX1THOK YMOBOKO JIJIsI 3aITyCKY I[LOTO TPOIIe-
cy. [lincymKoBHi eKOHOMIUHHI pe3yIbTaT HE Ma€ YiTKHX
0OMEKEHD 1 3aJI€KUTh TUIBKH BiJl KIIBKOCTI IIUKIIIB HO-
OMapKeTHHTY, sIKi OyyTh 3aIlyIleHi 1 peaizoBaHi, 1o i
pOOUTH HOTO yHIKAIBHUM 1 HEIIOBTOPHUM.

[Tpn gomy Horo MOXKHa peanizyBaTu st Oy b-IKoi
imel, sk st HOBO1, Tak 1 miro4oi. Ile Moxxe OyTu imes
TOBApY, i/1esl MOCIYTH, i1esi BAHAXOMY, 11es MoIii, ines
akuii. bynp-sKy i7€10 MOXKHA [TEPETBOPUTH CIIOYATKY B
TOBap, a MOTiM B rpouri. EHepris i cuim, BUTpadeHi Ha
3aIycK 1 peatizallilo MporexrypH, TOBEPTAIOThCS, TIPH
YOMY IMTOBEpTAIOTHCS B KUIBKOCTI OiibmIii, Hix Oyio
BUTPAYCHO.

HoomapkeTHHr yHiBepcal bHHIA i MOXKE 3aCTOCOBY-
BaTHCS BCIONH. MIOTO 3aCTOCOBYIOTH ISl iJIBHIICHHS
€(heKTUBHOCTI TaKUX TPAOUIIIHHUX IHCTPYMEHTIB TIPO-
CyBaHHA 5K OyKIIETH, JTUCTIBKH, BI3UTKH, KaTaJOTH,
KOMEPIIiifHI IpOmo3uIii, CAaiiTH, CTOPIHKA B COLiajb-
HUX Mepexax.

3acTocoByBaTH HOOMAPKETHHT JOLUIBFHO IIPU CTBO-
peHHi pexiaMu U1 po3MinieHHs Ha Oinbopaax, B ra-
3eTax, JKypHajiax, Ha panio i renebauenHi. [Ipn mpomy
e(eKTUBHICTh PEKJIaMH CTBOPEHOI 32 TAKOIO TEXHOIO-
Tri€fo 3HaYHO BUILA.

HoomapkeTnHT mpOCTO 1 MIBUAKO iHTETPYETHCS B
Oynp-skuit icHylounit Oi3Hec. Ilicmsa iHTerpamii 3’sB-
JISI€THCS MOXKIIMBICTB 3aITyCKaTH CUCTEMY UL OTPHMaH-
HA noxoxy. Hampukiaz, iHTerpariss HOOMapKEeTHHTY B
icHyroumnii Manuii Oi3HEC HE TINBKHU A€ IIUPII MOX-
JIMBOCTI B €KOHOMIYHOMY ILJIaHi, ajie 11e i Jae rapan-
TOBaHI MOYKJIMBOCTI PO3IIMPEHHS Oi3Hecy.

Be3 Oymb-sKMX CKIIATHOIIIB BiH IHTETPY€ETHCSA 1 B
cepenHill Oi3Hec. AHANOTIYHO, K i B BUMAAKY 3 Ma-
1M Oi3HECOM, 3aITyCK MPOIECiB HOOMApKETHHTY B Ce-
penHpOoMy Oi3HeECi MigBHIIYE OOCST TEHEPYIOTHCS Ta
30UTBIIYE PO3MIp TOXOAY i CTBOPIOE MOXKITUBOCTI IS
BenuKoro OizHecy. bes mpobnem ioro MoxHa imruie-
MEHTYBATH i B BEIWKHI Oi3HEC ak IO TPaHCHAIIOHATb-
HHX Kopropaiiid. B kiHeBoMy paxyHKy Oymb-sSKHiA
Oi3HEC JOXOIUTH IO MEXIi 1 mepexis Ha HOOMapKETHHT
HOMY XUTTE€BO HeoOXimHuil [5].

Hoswit xe 0i3Hec ciix Bimpasy CTBOPIOBATH Ha
MIPUHIHUIAX HooMapkeTHHTY. Lle 103BonuTh 6e3 BTpa-
TH 4acy 3aIllyCKaTH IPOLECH, CIPSIMOBaHI HA MOHETH-
3aIifo ixei, AKa JeKHUTh B OCHOBI HOBOTO Oi3Hecy i
BIJIMTOBITHO HA TIEPETBOPEHHS 1/1e1 B TOXiI.

OKpiM TOTO, HOOMAapKETHUHT — aKTyaJIbHUH THCTPY-
MEHT KOHCAJITUHTY Ta ayluTy, aJKe BiH JI03BOJISIE 110-
TISHYTH Ha Oi3Hec, ToBap, MPOAaXKi, MApKETHHTOBY,
pekIaMHy, OpeHAUHTOBYIO 1 PR misibHICTB, Tak K HE
BJAacTCs 3pOOUTH Iie iHIMUMHU criocobamu. HoBi Mox-
JIMBOCTI MOLIYKY, HABYAHHS, PO3BUTKY, MOTHBAII] Ta
(axiBLiB, B TOMY YHCJIi HEMarepialibHi, OTPUMY€E KOM-
TMaHisl, SKa 3aCTOCOBYE 1[I0 KOHIICTILIIIO.

PuHKOBI MOXIIMBOCTI, SIKI HOOMAapKETHHI BiJKpH-
Bae Iepea CBOIMH KOPUCTyBadyaMu HabaraTto BHIII,
HI)K MOXKJIMBOCTI, SIKI HaJarTh iHII IHCTPYMEHTH.
KinpkicTh cerMeHTIB, SIKi BIIKPUBAIOTHCS € HIMPILIU-
MU, HIK B IHIIUX TexHONOrisx. Ha BiqMiny Big iHIIHUX
TEXHOJIOTi#, BiH JIO3BOJISI€ 3aJOBOJBHATUA HE TIJIbKH
HasBHI MMOTPeOM, a ¥ JIATCHTHI, a TAKOX CTBOPIOBATH
HoBi. Ha koxHy BxXe HasBHY norpely mpumnanae
6mu3bKo 20 nmareHTHHX NOTpeO 1 1o 100 me He cTBOpe-
Hux [1].

OkpiM TOro, HOOMapKEeTHHT CTBOPIOE OCOOHCTI pHUH-
KM, Ha SIKHX HEMa€ KOHKYpeHTiB. B pesynbrarti
KUIBKICTB CTpaTerii, sAKi HaJla€ KOHIEMNLis — HeoOMe-
KEHa.

HeoOxinHo 3a3Ha4NTH, OI0 KUIBKICTH KOPHCTYBAdiB
HOOMAapKETHHTY 3pOciia B KiJIbKa pa3iB, sK i X 37aTHICT
3IiHACHIOBATH €(DeKTUBHY PUHKOBY JisUTBHICTB, IO TIPH-
3BEJIO IO BEJIMYE3HOI EKOHOMIi KOIITIB, CYMH SIKHX
MOJKHA OI[IHUTH B MiNbHOHH AonapiB. EkoHOMIs gacy
3a paXyHOK BUKOPHCTaHHS IaHOTO MiAX0My 1 Horo iger
CKJIajia TIOHa/l MUTBHOH JIOIMHO-TOUH.

B cBoto uepry, po3pobieHi MeTonn HOOMapKETHH-
ry st pobotu Ha Ginbmn Hixk 50 ppHKax TOBapiB i mMo-
CIIYT 1 iX KUTBKICTh MOCTIHHO 3pocTae. 3a TOTIOMOTOI0
HOBOI KOHIIeIIi1, 11 i/1el, HOITOBX AJIs pO3BUTKY 1 30a-
rayeHHs1 MOXJINBOCTel orpuMmano mouany 100 Ha-
mpsMKiB Oi3Hecy. Benmke umcnmo 6i3HeciB 3’ sBUIOCA
3aBISKH HOOMAPKETHHTY 1 HOTO ifesiM, a AesKi BHKHU-
JIY TITBKY 3aBISAKY I KoHIenmii [3].

3a 10TTOMOT0I0 HOOMapKETHHTY PO3pOOIIeH THCAU1
KpeaTHBHHX i/1efl U1 pexiaMu, Operaunry, PR, mpo-
Jaxy, sIKi 4eKaroTh CBOET peamizamii. KibKicTh HOBHX
MOXJIUBOCTEH ISl PO3BHUTKY Oi3HECY Ta PHHKIB 1 iX
BapiaTUBHICTh 3 MOSBOI0 HOBOI KOHIICMIIT 3pOCIH B
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JIECSATKH pa3iB. el Ta MPUHIMIKN 3aCTOCOBYIOTHCS B
peknami, OpenauHry, Heiminry, PR Ta inmmx cdepax.

Po3po06insoThes TEXHOMOTIT A1 CTBOPEHHS COTCHD
HOBHX PHHKIB SIK JUJIsl TOBapiB 1 MOCIYT, SIKi BXKe MpO-
MTOHYIOTBCS, TaK 1 IS TOBAPiB 1 OCIYT, SIKMX I HEMAe
B IIPOJIAXY, ajle SIKi 3 HETEPIIHHSAM YEKalOTh CIIOXKH-
Badi B Pi3HUX KpaiHax CBiTy. Pi3HOIO Mipoio B roToB-
HOCTI € IHCTpyMEHTH A1 popMyBaHHS pUHKOBHX iHTE-
JIEKTIB U1t poOoTH Ha Oinbin HiX 100 puHKax ToBapiB
i mocmyr [4].

30kpeMa, HOOMapKeTHHT — 1ie ¢inocodis OizHecy,
aKTHBHUII 1 Oe3niepepBHHUIA TpoLIeC, MOBA, KOO CITLIKY-
I0THCSI MapKETOJIOTH, PEKJIAMICTH, MEHEDKEPH 3 MPO-
axy, OpeHI0JI0TH, MiapHUKK, OI3HECMEHH Ta iHIII
3arfikaBiieHi ocoOu. BilloBiTHO BIAKPUBAIOTHCS BEIH-
Ye3H1 MOMKJIMBOCTI LIO/I0 CIIIBIIpalli B paMKaX BUBYEH-
HS I[i€i MOBH 1 WOTO PO3BUTKY, TaK SK Yy KOHIEMI[IT
HOOMapKETHHTY 3ais[Hi iIHCTPYMEHTH, METONIH, TEXHO-
norii, aJropuTMH, MEXaHi3MH, SAKi MiJBUINYIOTH
MO>KJIMBOCTI B3a€EMOIi1 3 pi3HUMH PUHKAMH 1 CIIO’KHBA-
JaMH.

BucHoBok. HuHI MpOpUBHOIO KOHIETIIEI0 MapKe-
THUHTY, € HOOMapKETHHT, K CHCTEMa, B paMKax KOl
(axiBIll 1 KOMITaHi{ B3aEMOJIFOTh 3 PHHKAMH 1 CIIOXKH-
BadaMH, a TAaKOX Mixk co0010. BiH BHCTyTIae BiIMiHHOIO

iH(PACTPYKTYPOIO U B3aEMOBUTI/IHI B3aEMOJI MiX
yciMa yJacHUKaMHU €KOHOMIKH: JIep>KaBoto, Oi3HECOM,
(haxiBIIMH, PHHKAMH, CIIOKHBAYAMH.
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IHOOPMAINMHE 3ABE3INEYEHHS ABTOMATU3AIIIL TIPOLIECYPO3POBKM I
MPUNHATTSA YIIPABJIIHCbKUX PIIIEHD

INFORMATION SUPPORT FOR PROCESS AUTOMATION DEVELOPMENT AND
MANAGEMENT DECISION MAKING

Anomauia. Y cmammi po3ensiHymo 3HaueHHA iHopmayii ma ii éniue Ha egexmusHicms npuuHAmMms
VNPABNIHCOKUX pillerb, OOYINbHICINb CUCMEMHO20 8UKOPUCMAaNHA THopmayii ma gopmysanHs iHgop-
Mayilino2o 3abe3neuenHs npoyecy npUHAmMmsI ynpagiincokux piuens. [Ipoananizoeano npobnemu ingop-
Mayiinozo 3abe3nedenus OiAbHOCHE NIONPUEMCNG.

Knrouosi cnosa: ingpopmayis, inpopmayitine sabesneuenns, inpopmayitina cucmema, ynpaeiinHs, npul-
HAMMS YAPAGNIHCOKUX PilleHb.

The relevance of the article is due to the importance and effectiveness of information support of the decision-
making process. In current conditions, the effectiveness of management depends mainly on information suppori
and completeness of the information. Essential characteristics that mark the quality of financial information
include the continuity and systematic flow of its information. The information should continuously come
because there is always a need to develop and adjust management information decisions. Information is
essential for the enterprise, and information support adjusts and makes the process of accounting ana
accounting at the enterprise itself clear. The purpose of the article is to identify opportunities for improving the
process of managerial decision-making with the use of information support and the impact of the information
environment on the efficiency of enterprises. The authors noted that the system of information support of
agricultural management in Ukraine does not correspond to the world realities. The solution to the problem is
to develop and implement new and improve existing information systems, create databases of information on
agricultural production, which will allow businesses to obtain reliable information. Creating adequate
information security requirements is a crucial element in the system of making and making management
decisions. The information systems created at the enterprises with the use of the latest progressive information



